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Introduction:
Make Yourself at Home was a research project delivered in 2021 by creative practitioners Laura Mabutt and
Kathleen Smith under the collaborative name ‘Making Up Your Street’. The project was funded by Arts
Council England with support from Right Up Our Street and
worked in collaboration with Transported Art and Evergreen Care
Trust. The project looked into effective ways to work remotely with
people using craft based activities to offer opportunities to be
creative at home and aid wellbeing. It offered bespoke craft kits to
participants after an initial consultation of the person's likes,
strengths and preferred activity as well as preferred methods and
formats for learning.
The project worked with 20 participants over 6 months and
delivered 3 x designed craft kits to each of those participants
during that time. The research from the project is made available
for others to learn from in the form of this case study.
Project Aims:
The project aimed to allow Making Up Your Street to conduct and share further research into remote
working after beginning to do so with smaller scale projects in 2020-21 lockdowns. The knowledge from this
research could then be shared with other organisations and artists who wished to work in the same way
more effectively in future. Making Up Your Street tested new ways of working, worked with new partners
and audiences and worked with a research specialist to effectively evaluate, learn and adapt throughout the
project.

Project background:
At the start of the 2020 lockdown, Making Up Your Street had to adapt. We went from delivering an
in-person making lab; where participants could choose what and how they made, to something remote.
We began by adapting a project that was partway through: Make:Shift:Do. Make:Shift:Do was a project
delivered with the Crafts Council at Crosby One community centre in Scunthrope. When we could no longer
take our making lab to the centre and its community, we began creating our very first at home kits, posted
to participants who signed up via social media. We created a kit per month for 3 months until the project
ended. We learned from this project that we actually managed to reach more people in this way than we
had done being present in the community centre and this got us thinking. Making Up Your Street was
originally conceived with the idea to take high quality creative activity and making opportunities to places
that would not normally offer it and to people who might not normally come across such activity. We went to
cinema foyers, park benches, libraries, high street market stalls, skate parks and shipping container

studios. But this first project, adapted in lockdown, made us realise that there are audiences at home who
may not ever come to those places either, so our next step was to plan this remote working element into
our next project right from the start.
Our next project, in conjunction with Transported Art CPP, was called Craft Catalyst Club and was designed
to bring craft activity to people at home in the midst of lockdown. We wanted to use the Craft Catalyst Club
project to help people during lockdown and COVID but also to learn more about how we could continue to
work effectively with people at home when lockdown was over, so we could reach audiences for whom
being at home all of the time was a way of life and not a temporary situation.
Whilst many organisations and artists developed new digital output and opportunities for audiences, we
decided not to add to the overwhelming amount of online content and create a project that did not rely on
technology. We delivered physical kits to people by hand with all materials and printed instructions included
so that a computer was not necessary to be involved.
We received great feedback from the Craft Catalyst Club project. People told us their mood had improved
because of it and some found a connection with family whilst enjoying using the kits we sent them to create
together and reconnect with one another in difficult times. We knew we had more to learn and that this way
of working could have real value to people so we applied for an ACE grant to help us pilot our next phase:
Make Yourself At Home.

Project Overview:
For the Make Yourself at Home project we began by recruiting 21 participants through our partners and
consulted each participant before designing 3 kits for them to enjoy. We used a cyclical process of
Research; Do; Evaluate for each of our 3 rounds of activity. We began by consulting each participant on
what they would like to learn as well as what they may have experience with; their interests and hobbies,
likes and dislikes, what format we could best provide learning activities to them in; their current situation
and any special needs. We then tailored creative activities to them and a member of our team delivered
them to their homes.

Between rounds, and what they would like to learn next
and in what format, before designing the next activity
for them. A range of formats were offered and catered
them to each person, for those with or without
technology. Video, text, visual and verbal instruction
was given during the project and large text tutorials
were provided, subtitled videos and easy grip tools
where needed. A DVD player was lent to a participant
who did not have access to one but wanted to learn via
video. Our methods were flexible as was our project
plan so that we could cater for individuals' needs and
make allowances for people when they took longer than expected to complete their activity.
Working with Dr Ruth Melville to create a robust research and evaluation process to contribute to the
discussion about working with isolated people allowing us to have confidence that we were carrying out our
research in the best way possible. Concentrating on a small number (21 people) which gave our research
and the participants learning more depth rather than breadth. We developed supportive relationships so
participants could achieve their learning aims, offering tailored help throughout in a variety of formats and
communication methods suited to them. Participants reported that our communication throughout the
project was ‘just right’ and that they felt comfortable to come to us for extra help if they needed it. Our
approach to communication between us and the participants was to not be too pushy, and keep sending or
contacting them to remind them that they were welcome to contact us if they needed anything. 100%
participants where happy with the level of communication from us throughout the project
Recruiting Participants:
The project had been funded by a combination of funding from Arts Council England and Right Up Our
Street, which made it free for participants to access, which we thought was important. No participant had to
worry about finding equipment or materials, so that stress was taken out of the equation.

Our aim at first was to reach people that were isolated that wanted to learn a new making skill. We learnt
through the research that although we were open to anyone who felt isolated, we found that our work had
more benefit to people who were new to making or wanted to learn a completely new craft. As part of our
research we had people who were very proficient in making and art and they did not seem to get as much
from the project as they already had much of the equipment and resources at hand and were already
making. So this project didn’t achieve as much in this group. Our past kit projects have seemed to attract a
large number of female participants, we would also in future like to find ways of recruiting more men to the
project. Two out of twenty of our participants for this project were men.

Isolation was another definition we changed our view on during the research process. Initially we wanted to
target elderly people who couldn’t get out of the house and did not communicate with anyone during their
day to day life. During our research process we realised that this definition needs to expand to include a
wider range of people.
-

Mothers looking after children at home
People working from home and not having regular face to face contact with work colleagues
Even if someone lives in a large expensive house with a good income, they could still be isolated
Couples not getting out to see friends, needing something to do individually
Single parent families
Students living in a single room in a shared house

As a result of this project our definition of isolation is,

Social isolation is an objective measure of the number of contacts that people have. It is
about the quantity and not quality of relationships.People may choose to have a small
number of contacts.
When they feel socially isolated, this can be overcome relatively quickly by increasing the
number of people they are in contact with. (Age Concern 2022)

Contacting participants in the most effective way is the
one thing we struggled with the most. As we had just
started working in this area, due to lockdown we didn’t
have existing contacts and we were not an existing large
organisation we struggled to find the participants. We
contacted an organisation, Evergreen Care Trust, that
provides care in people's homes. We also worked with
Right Up Our Street in Doncaster with participants they
already had that were isolated. We tried contacting
regional arts organisations for any people that they could
think of who may benefit from our project, but we either
had no reply or vague messages of that they would get
back in touch if they could think of anyone. This way we
would not use in the future as the people arts
organisations are aware of already have links to the arts,
we would aim to bring more people into the arts and
make those who currently did not have this in their life.
In future we would spend more time in between projects contacting and building relationships with local
charities, churches, organisations that work in the local community. This would then give us enough
participants when we start a new project. We have also started contact with social prescribers which we will
develop in the future to other geographical locations.
We used a variety of methods to contact people: social media, existing organisations and word of mouth.
Due to lockdown many of the places we normally use through leafleting were not viable.
As this project was a research project, we compared results from different areas, mainly Doncaster,
Spalding, Stamford, Scunthorpe and Boston. In future projects we would work in one area making it easier
to promote the project through word of mouth.

After running this research project the participants we would target would be:
-

Novice makers
Isolated people
Those with limited spare money to buy equipment and materials for making
Should not have busy lives
Those for whom the project could have a positive effect on wellbeing
More men

Using the telephone feedback two out of the three people interviewed felt the kit did help combat isolation
and 100% of participants felt happy after the completion of the kit.
Feedback from the questionnaire gave us more of an insight into why the participants decided to join the
project, these are listed in order of the number of participants that mentioned this reason,
-

Try a range of new crafts
Try things out of their comfort zone
To give a sense of purpose
Wanted to help us trial the idea
Connect with other people
New skills as aging had stopped previous skills
Motivation
New challenge

These motivations can help us in the future to create a flyer with a more targeted way of explaining the
benefits of the project. Other benefits to the project mentioned were:
-

Liking the surprise element
Learning a new skill
Having a finished outcome
Help available if required

Participant Consultation:
Make Yourself at Home took the remote and engaging way of working we had
discovered in our lockdown projects and blended this with the bespoke and
tactile nature of our in-person Making Up Your Street work. Rather than giving
people a list of kits to choose from, we designed a questionnaire that was
carried out either online, over the phone or via post. This way we could
discover more about our participants and offer them a more bespoke
approach. You can see the questionnaires we sent participants in Appendix 3.
We were able to offer people a new experience that they may not have
chosen themselves if a simple list had been given to them to choose from. We
kept the bespoke nature of Making Up Your Street by tailoring kits to each
individual via an initial consultation: did they like colorful things, messy or
clean activity, useful or decorative objects, making on their lap or at a table
and asked about any previous experience they had.
We also asked questions about how they would prefer the kit to be presented: digital or non-digital,
telephone, email or written communication, video or written tutorials. This allowed us to design kits for each
individual and to present it to them in a way that felt most comfortable to them. When asked if we “got it
right” 100% participants said that our choice of kit for them was good and some were surprised to learn that
they enjoyed a craft they had not thought to try before.

We also offered help via telephone, email, text written letter throughout the project with any aspect of their
journey. Most people were happy with the instructions in the kits and said they were happy that they could
contact us if needed but only a few people did take us up on this opportunity. We think that if we had
delivered the kits in person we may have had more connection with the participants and perhaps would
have received more requests from advice, but we will not be certain of this until we try out personal delivery
by ourselves in our next project.
We consulted participants three times during the project,
once at the start and then again after they had completed
each kit, ready for us to design the kit for their next
activity.
Many people were pleasantly surprised by the kits sent to
them, not realising that some activities existed or might be
an option for them to try. We spent many hours together
as the project producers, reading through the consultation
results and deciding which kits to prescribe each person.
We changed details such as colours, design subject
matter and materials for people depending on what the answers were to their questions. For example, a
person who enjoyed baking and was interested in learning to embroider, received an embroidery kit with a
doughnut design to make, for a keen gardener we designed a bird box making kit.

When participants were asked if they could prefer to choose from a list of crafts or prefer us to prescribe
them a kit using our own judgment after consulting them; five people said they would prefer to shoes
themselves from a list, four people said they preferred us to choose and six people said that either option
would work in future. We received comments that our bespoke and personal approach made the kits feel
more like unwrapping a Christmas gift than a free activity and 100% said that they had learned new skills
from both kits 1 and 2. Some participants comment how they have discovered a new craft that they would
not have discovered if we had not prescribed it for them.
Changing and adapting throughout the project:
This project tried many new methods of working, new to us and also, as far as our research beforehand told
us, new to other creative project workers. We planned from the start to have a flexible approach, so that if
something wasn’t working, we could adapt to change to a better way of working. Rather than waiting until
the end of the project to gather feedback and evaluate our work, we gathered feedback from participants
and ourselves at key points in the process and constantly evaluated what was working and what was not in
order to do this.
Some of the key elements that changed throughout the project were: Delivery of kits to participants - we
began by employing others to help us deliver the kits out to the participants. As mentioned above, we felt
that perhaps we would have had more dialogue and calls for advice if we had taken this work on ourselves

and delivered the kits personally - artist to participant. We found on the occasions where we needed to
attempt another delivery and we as artists delivered the kits, we then in the future had more communication
from the participants that we personally delivered to. We changed our approach for the final and third kits
and met with some of the participants when we delivered to their houses, they told us it was nice to meet
the people that had created the kits for them and this reiterated this fact for us and we know that next time
this will be a better way to work. This means more workload for us delivering the whole project but it also
gives us a second advantage in that we can deliver kits as and when people need them, previously we
were waiting until they were all read so our delivery person could take them out in a batch. This would also
benefit the participant as they could then work at more of their own speed and we would also have an idea
of where they were up to with each kit.
Taster craft kits - we felt that a kit at the start of the project that was made up of many small activities would
be a good idea. We feel a sketchbook theme to this kit would work well so people can be more free to
experiment a little and it would help gauge people's interests and skill levels. We could use this kit
alongside the questionnaire as a practical consultation.
Timings changed - before the project began, due to recruitment taking longer, our timeline shifted slightly.
We also had some hold ups when awaiting feedback in order to start the second and third phases of kit
deliveries. We would mitigate this risk next time by planning in even more contingency time next time and
by being more flexible in our delivery times as mentioned above.
Delivering Remotely:
We realised the benefit of delivering the kits in person from earlier kit projects. We found especially during
lockdown, the actual face to face contact seemed to help create a more positive mood in the participants.
Although the excitement of receiving and doing the kits was beneficial, the chance to chat about the kits,
their gardens and finding out more seemed to offer something that was missing by just posting the kits. We
asked the participants whether they preferred posting or hand delivery, there was a 50/50 split between the
two methods. Though when the question was asked about face to face delivery most participants liked this
method. Also talking to some of the participants, they worried about taking up our time by face to face
delivery and said they didn’t mind postal delivery. On reflection overall we think that the benefits of hand
delivery outweigh postal deliveries and helps strengthen the effectiveness of what we are trying to do.
Initially we had project assistants to deliver the kits, mainly to help other people out with work during
lockdown as we thought that this was a job we didn’t need to do. In fact we realised in reflection that when
we did deliver the kits personally as someone wasn’t in on the original delivery day, from then on the person
had a more positive feeling about the project and was more likely to contact us if they had a problem
compared to the people that we hadn’t met face to face.
We also considered the environmental aspect of the driving and mileage. We decided that the positive
outcome to our participants of seeing and chatting to someone face to face was more of a priority to reach
the projects aims of reducing isolation. Also we prepared the best route for the deliveries using the most
effective and shortest route for the delivery day. If someone was not in, we decided to leave the kit in a safe
place plus a note and follow up communication. For future projects we would design our own ‘Sorry You
Were Out’ card which would be more personal and friendly for each participant.
By visiting people in their homes we also had an unique glimpse into their lives. If needed we could access
further help for them if they were struggling with day to day living. But also it helps us understand them
more and help with the prescribing of future kits as we can see what materials and environment they live in.
All the deliveries, although face to face, were designed to be COVID safe and abided to the current COVID
guidelines. We kept this up throughout lockdown as the importance of each participant having contact with
someone else during lockdown was important.

Also taking on delivery ourselves means that we can deliver each kit as and when it and the person
receiving it are ready, rather then waiting to deliver them in batches as we did when others were delivering
for us.
In future we would work with less people but aim for increased contact, so more depth rather than breadth.
Craft Kits:
Our kits for this project were designed from scratch for each individual, taking into account the answers
they had given to the initial consultation questionnaire that was conducted over the phone, via letter or via
an online form.
Our kits also offered a variety of formats. At the end of the project we found an even split of preferred
formats with half kits being requested in printed format and half requested in video format. We were able to
ask the participants what they preferred and offer this to them:
- Video / printed instructions
- Access questionnaires and instructions online / sent to them
- Use their own device / sent out a DVD player for them to borrow
- Follow on with the same craft / learn a new craft
Within our kits, participants had all the tools, materials and instructions needed to complete the activity.
We offered a choice to continue to learn more about their craft or choose to start another. 70% of
participants chose to start a new craft. Some reasons for this were that they could continue to learn more
themselves through practice and other media now they had a taster and others wanted to try something
new for variety. Feedback showed that participants were more than happy with the quality and quantity of
the tools and materials given to them. 100% of participants said they liked kits 1 and 2 which were
prescribed to them.
In our final kit, we sent out a video tour of Yorkshire Sculpture Park. We wanted to trial this idea so that we
could offer people who were isolated and unable to leave their house, a way to see a creative venue that
they might not be able to visit. We filmed the tour ourselves and the content linked to the theme and crafts
within the final kit. 11 out of 21 participants engaged with the film and all 11 said in their feedback that the
film was enjoyable and found it a beneficial addition to the project. Some said it has encouraged them to go
and visit the venue whilst for others it brought back memories of having been there before. One participant
commented on how linking the video and the kit content was a good idea and made it more enjoyable for
them. Some of those who did not watch the film said they had not had time to watch it.
Also within the kits, we included a zine, specific to each craft that the participants were learning. This
included details about artists who use the craft, information on where to find materials, mini tutorials that
related to their craft, books and video lists for how to learn more and in some cases, places to go to learn
more about the craft. The zine had a mixed response. 65% said that they found the Zine valuable, 23%
were not sure and 12% said it was not a valuable addition to their kit. 95% of people said that the zine was
the right length and 5% sid it was too short. When we asked what areas of the zine people preferred to
others, the responses were mixed and difficult to interpret which sections were the most popular from these
results, some preferred the book sections whilst others preferred the artist section.
The method of filming video tutorials was new to us, only having done a few short clips for social media at
the start of lockdown. This project gave us a chance to take our skills and transfer them to video tutorials.
Whilst this was a challenge, participants feedback shows that the final outputs were successful at teaching
people clearly and in an enjoyable manner. 96% participants said they will continue with similar creative
activities after the project ended.

Towards the end of the project we decided to try out a kit that included multiple ‘taster’ craft kits. 80% of
participants said they liked this kit. We felt that this kit was the least popular because people had already
experienced the single kits that had been prescribed to them. This would be a kit that we would send out as
the first kit in future projects as part of the consultation process, to give people a taste of lots of crafts
before we ask them what they like and assess what skill level they are. In a normal workshop set up, by
observing the participants we would easily be able to assess their skill level and confidence, as we were
working remotely we felt that we needed to find a way to replace this important part of the workshop
experience. 96% of participants said that the first kit we sent them was the correct skill level and 4% said
the kits was too easy. For the second kit, 84% said the kits was the correct skill level for them and 16% said
it was too easy. We hope that using this initial “taster” kit in future will help us assess people's skill level
more effectively.
Kit Prescription Process:
Before moving into kits during lockdown, we ran workshops that focused on enabling participants to learn
what they wanted rather than everyone doing the same thing. When we started making kits during
lockdown we wanted to carry this ethos on.
It was tricky to work out what the skill level of each person was and what sort of making they would have an
affinity to. In our physical workshops we could show participants the equipment and materials and they
could have a try of each thing before they settled on one technique. This was impossible for a project where
our initial assessment and explanation was impossible.
Initially we designed a questionnaire to gather as much
information that we could about their likes and dislikes, current
hobbies, what type of result they wanted and what they had
done previously. Once filled in we discussed in detail through
zoom what we were going to send each person. Feedback from
our questionnaires showed that 100% of participants were
happy with our choice. Responses to our selection included the
surprise element and excitement of not knowing what was in the
box and feeling like receiving a Christmas or Birthday present.
We also tried to send crafts that were unexpected. We had two
men as part of the project and sent one of them a felt making kit.
He had never thought of this craft before and started thinking how he could use the process to make hats,
gloves, scarves etc for his family. We tried to challenge the view of male and female crafts.
We now have an extensive range of tutorials both printed and video.
These can be used in the future as a starting point for new projects
and would allow us to then fit extra kits around the direction each
participant would like to go.
The last kit we sent out was a very general kit with five processes
within the kit. If doing the project again we would have sent this kit out
first. The kit was based around creating either a 2D or 3D sketchbook.
This kit allowed us to understand each participant's personality more
through their sketchbook. It also allowed us to learn about and get a
feeling of the amount of skill they had in different areas. As when
running a workshop it is very easy to see how much previous skills the
participant has by watching how they work and the final result. As we
couldn’t do this with the work being created away from us this also
turned out to be a valuable resource in our prescription process and
will be invaluable in the future for then designing the rest of the kits for
each person.

In some cases the participant as in the case of our physical workshops had a specific idea of what they
wanted to learn. If it was obvious that someone wanted to learn and develop a very specific skill then we
facilitated it as much as possible. For example, one person wanted to learn how to sew clothes. We
achieved this by initially finding out more about what equipment they had at home, their clothes size and
previous experience. We also gave them the choice of carrying on and developing the skills of one craft or
changing to another one. This allowed us to change the direction if our original choice was not the correct
choice for the participant. Part of the prescription process was about being adaptable to what each person's
needs would be. After the initial decision of the first kit there was a choice of whether to develop the making
skills further or to change and learn a wider range of skills in many different crafts. This method needs a lot
more in depth work and discussion and the more we do this the more effective our choices have seemed to
be. By using a mix of the questionnaire, the sketchbook kit and other communication we can make an
informed decision on where each person's interest may be.
One of the most difficult aspects of prescribing a kit was pitching the kit at the
correct difficulty. We will in future use coding for each kit of easy, medium and
hard. We are unsure as to whether to use this as a marker for us to decide in
conjunction with the participant or whether to ask the participant of their skill
level in each craft. During this research project we have found that often a
participant's idea of their skill level can be misjudged for a number of reasons.
We had participants who said they were starters but had a good skill level and
the reverse of thinking they were highly skilled who could have done with the
easier kits to get a good level of basic skills before taking on more difficult
projects. We think that by asking what crafts people have done previously,
what they made using this technique and how long they have been doing it
would help with this assessment. Also by using a general sketchbook kit to
start with will help us judge the skill level more effectively. In our questionnaire the feedback was that 82%
of our kits were just right and 18% were too easy. Nobody thought the kits were too difficult.
Using the in depth telephone interviews with three of the participants some ideas from them were that we
could list the skills needed for each kit or the ones that they will develop. Then in collaboration with us we
could decide on the kit in a more collaborative way. Another idea was to have varied instructions which
could be easy, medium and hard and then it would be easier for them to find the right level for them. We
could also offer to adapt the kit for them which would be done through further conversations.
Part of the benefits of the prescription process is that the participant felt listened to, by taking time to talk to
them we are providing them with moments of contact, this is also the case in the delivery of the kits. By
providing them with a kit it gives them a chance to produce something that they appreciate the final
outcome and that it has a use in their life.
Maintaining Participation:
Through doing a number of lockdown kit projects we have learnt
a number of lessons about maintaining participation. The biggest
thing that affects participation is through encouraging the right
amount of contact for each person. Some people are happy
getting on with it and asking when they need help and others
may need a phone chat or further information sent to them. As
explained earlier by hand delivering the kits, it enables a better
relationship and they can put a face to the name, know we are
friendly and are not so worried or nervous about contacting us.

We did come across some specific issues that we need to check with each person in the future. A few
people asked for video tutorials and then found that their computer was in a different place to where they
would be making. This happened with a computer being in a different room to the sewing machine or that
the making process was outside. In the future we need to flag this issue so that participants think about
what format would be useful for where they are doing the making. Obviously if they can’t access the
instructions the participation will not happen. We also had issues with people either not reading the
instructions properly or making along with the video rather than watching it through once and then watching
again whilst making. We will also give these tips on using the kits in future.
We did have good feedback and photographs of finished objects on this project. We found that for a lot of
the participants the finished object was important to them and they wanted to feel proud of their finished
item. Our perspective as artists was that it was the process and skills that was the important part. In the
future we would include this question in our questionnaire to help with the prescription and explain to each
participant that our aim is to give them skills that they can carry on and improve. Though we need to
acknowledge that the finished piece is an important aspect for the majority of the participants. We need to
make clear what is the AIM, what they will LEARN and what is the MOTIVATION behind the project in the
initial advertising and when signing people up. This will also help with getting the right people and ensure
that we retain the participants through the whole project. We think for this project the sign up information on
aim, learning and motivation may not have been clear enough as we had a number of people who did not
seem to understand the purpose of the project and it turned out to be not suitable for them. By making this
clearer we keep up motivation as we have participants that fit in with and are on board with our goals and
purpose.
Assessment of each person is also essential to keep each participant motivated. We
were able to adapt tools, equipment and materials for each person. As part of the
initial questionnaire we ask whether any of the participants have anything they may
need help with. We adapted instructions to have a large type, adapted tools for
arthritic hands and changed the rag rug fabric to have less fibres to help with
breathing issues. If these issues were left unresolved it would lower participation.
Through the different kit projects we have run we have also found that participation
does seem to be increased if the next kit dispatch is dependent on them completing
the current kit. This then stops the issue as in this project where when they signed up
they had lots of spare time and then due to increased work they had no time to complete the kit. We then
are aware of the issue and then can support them over a longer period for each kit.
We also discussed a reasonable amount of time that each participant would
need to complete each kit. As part of the questionnaire we asked how long
they needed to complete each kit. 35% of respondents said that they
thought a month would be a good length of time to complete the kit. 47%
less than a month and 18% more than a month. Obviously these statistics
are dependent on the intricacy and difficulty of the kit they were working on.
But overall 65% of participants think that the time given for each kit should
be a month or more. On reflection we would in future leave a month for
each kit to be completed. Using the telephone feedback the participants
liked the idea of having more freedom to complete a kit in their own time
and to not be limited to a set timetable. A suggestion of an expected time
for each kit could be useful.
By taking on the delivery ourselves, changing the timescale for each
participant would be less of an issue as we will not be delivering kits in batches through another person.
Part of the project is thinking about the next part of the journey for each participant. Although we as artists
have our specialisms, in this and our in-person Making Up Your Street project we are also teaching skills in

other crafts that we don’t have as much skill in. As a result once we have taught skills to a standard
competency to gain more skills and knowledge in a particular craft part of the process would then be to
refer the participant onto a more specialised and higher skilled course or tutor. Our part of the process is to
help find the craft suited to each participant and help them to achieve a basic competency in this craft. Our
aim is to encourage an interest and first step enabling more confidence to take the craft further. Some
information was given to participants via our accompanying zines in each kit. During the telephone
interviews about half the participants wanted more information to carry on with their new craft and the other
half said they were happy being self-reliant to find more. It was also mentioned that by giving them too
much information too early would have made them feel pressured and overwhelmed. So the timing of any
extra support needed to be managed within each person's expectations and progress.
Wellbeing and Support:
We found during this project that we gain a snapshot of each
participant's life through the delivery of the kit. During this project
we have come into contact with people that have been going
through difficult times and issues. As artists it is not our place to
offer advice or support in these areas, but we feel we have a
responsibility as a member of society to help other people where
possible. Before starting further projects we need to get further
advice from social services and mental health professionals on
the best policy if we see issues that need extra input. We may
also need extra training in basic counselling to deal with initial
contact with participants who we can then refer on for extra help.
If we have regular contact with people suffering from specific
issues that can affect our mental health we also need to put in
place a way for us to talk through any issues with a professional.
If we are concerned about anyone involved in the project we do have the option to have extra contact
through post, phone, email or video call.
During the telephone interviews on having support through the connection to other participants again there
was a mix of opinions, some said a definite yes and would value the sense of community and support from
peers. Others were quite happy to relax and complete it on their own terms or they didn’t have the time to
involve themselves in a more active community. Some suggestions included a Facebook page or support
forum. The Pen Pal project we created during lockdown was a popular suggestion for people who wanted
support but in a more relaxed way.
Considerations for the Future:
Wellbeing and safeguarding:
Before starting further projects we need to get further advice from social services and mental health
professionals on the best policy if we see issues that need extra input. We may also need extra training in
basic counselling to deal with initial contact with participants who we can then refer on for extra help. If we
have regular contact with people suffering from specific issues that can affect our mental health we also
need to put in place a way for us to talk through any issues with a professional. We didn't experience these
issues during the project but carrying out the project and delivering kits to peoples homes made us aware
that this could be an issue we face in future and we would like to preempt any issues and know the best
way to deal with them should we face them.
Delivery of kits to participants:
As discussed above, we utilised other people to help us deliver the kits out to participants. On reflection and
after participant feedback we have decided that we would deliver the kits personally ourselves in future
projects. Whilst this initially felt like a part of the project that did not need the artists to deliver and our

participant feedback suggests that they felt happy that we did not do it ourselves, on reflection on the
project as a whole we feel that delivering the kits ourselves has a number of benefits:
1. We can have miore engagement with the participants and this would encourage them to contact us for
help or advice more after meeting us.
2. We can schedule deliveries to suit the participants and our own timelines - we were making kits to be
delivered in batches by other people, which affected the timeline of the project. Delivering the kits ourselves
would mean that we could deliver them as and when the participants and the kits were ready. 3. We can
see what the participants have made along the way in real life and also have an opportunity to see what
equipment and setup they have at home in order to help us prescribe future activities.
The addition of an initial ‘Taster’ craft kit:
We felt that a kit at the start of the project that was made up of many small activities would be a good idea
to help gauge people's interests and skill levels. We could use this kit alongside the questionnaire as a
practical consultation. We would provide a kit with a taste of different activities and at a variety of levels and
then ask participants to share what they had chosen to create from this initial kit and share their thoughts
and feedback about it with us. This alongside a questionnaire similar to our initial consultation questionnaire
could give us an even more accurate way to prescribe bespoke activities for participants.

Allowing more contingency time:
Before the project began, due to recruitment taking longer, our timeline shifted slightly. We also had some
hold ups when awaiting feedback in order to start the second and third phases of kit deliveries, as we were
delivering kits in batches through other people. We were waiting for all the participants to be ready and
having sent in their feedback before sending out the next batch of kits. We would mitigate this risk next time
by planning in even more contingency time next time and by being more flexible in our delivery times as
mentioned above. We asked participants how long they thought would be a good amount of time to allow
them to complete their kits and overall the response was around one month. We can now use this
information and our experience with this project to plan a more effective timeline for our next remote
project.

(Images of work in progress and items made by participants of the Make Yourself at home project via
tutorials sent via online and DVD video or printed with text and images.)

APPENDIX
APPENDIX 1. Selected Comments from Participants:
“This is now on our wall! M has made 2 more and is keen to keep going - placemats and wall art for Christmas this
year!!”
“The (bespoke kit) choice reminded me of how much I enjoy needle craft and how relaxing and creative it can be.”

“Not tried felt making before. Completely different experience to what I thought it would be.“

“Just wanted to let you know I have started my embroidery oh my goodness love it !
Never done it before I’m soo busy with work and this has just made me stop and relax… Going to start another tonight
!”
“It actually made me move away from stressful work. Just relax and embroider.”
“...Hadn’t made anything like this before, surprised myself.”
“A craft I hadn’t tried before and something my daughter and I were able to do together.
“All the items in the box were good quality. There was way more included in the box than I expected… I shall be using some of the
equipment for years”
“It gave me the opportunity to learn to use my sewing machine and to make a useful garment.”
“It was a very pleasant surprise to receive the tools and wood for a bird box that I had actually been thinking about adding to the
garden.”
“Trying something new without worrying about the cost. Being free to play with colour and techniques. A relaxing distraction from
the cares and woes of daily life. Getting support from family to keep trying and not be so critical of oneself.”
“I have been trying to sew for many years but never made something to wear. I actually have a finished garment! Yay!”
“It was a new form of creative art that I'd never tried and I quickly saw the potential on how you could adapt the material to suit
different purposes e.g making small clay objects, earrings. The video tutorial was excellent and easy to follow.”
“As well as the pleasure of returning to a craft I had had to shelve for a few years, I was also looking forward to re-purposing old
materials. Kathleen kindly sourced and sent me some more materials to expand my colour palette, I also dug out some old clothes
and unused yarns I already had at home. I also decided to use the project as an opportunity to use my mum’s old rug hook instead
of the latch hook provided.
“...You got it right, as it challenged me to try something different.”
“I really hope you are successful with this idea... For people who are nervous or unable to go out and find a face to face class it's
ideal.”

“I'm really enjoying finding my creative side ...... thank you for the opportunity ...... my mum always said your never too old to learn
and at aged 70 took up a plumbing course ..... now the same age I think she would have encouraged my participation in your kits
..... I know she would have given them a try :) ”
“With guidance I made a wearable garment! I did not think I could do this as my past attempts have failed.“
“Really enjoyed the felt making kit and feel there’s lots of potential to be even more creative with the process. I was amazed with
the way the materials were transformed into the finished product and how robust the finished item is. I really felt I had made
something from raw materials and as someone who is quite creative this was very refreshing that I could learn something different.”

APPENDIX 2. Project End Evaluation Session notes:

APPENDIX 3. Participant Questionnaires
The following pages are the questionnaires sent to participants throughout the projects.

